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	This half term : Skills, Knowledge and

Understanding to be developed:

Unit content covered is in preparation for unit 2 Business Functions, in particular understand the role of the marketing department.
	Key Terms to be learned this half term:

Market orientation, product orientation and asset-led marketing, marketing mix,  product, product portfolio, brand, unique selling point (USP) and differentiation, product life cycle, extension strategy, Boston matrix,  penetration, skimming, cost-plus, competitive, psychological and contribution, Above the line and below the line promotion. 




	Week 1 and 2 Learning Objectives etc:

· Explain what is meant by  market orientation, product orientation and asset-led marketing
· Explain what is meant by the marketing mix

· Explain what is meant by product, product portfolio, brand, unique selling point (USP) and differentiation

· Evaluate the importance of having the right product ) to a business and its stakeholders

· Explain what is meant by the product life cycle

· Explain the stages in the product life cycle

· Explain what is meant by an extension strategy

· Construct and interpret a product life cycle diagram including extension strategies


	
	Objective assessments:

GCE exam questions
	Homework:

GCE exam question – teacher choice
Revise for mocks

	Week 3 and 4 Learning Objectives etc:

· Explain how the Boston matrix can be used to manage a product portfolio
· Evaluate the use of the Boston matrix to a business and its stakeholders

· Explain the different strategies used by businesses to determine the appropriate price for a product including penetration, skimming, cost-plus, competitive, psychological and contribution

· Understand how different types of business organisations in different situations will use different pricing strategies
	
	Objective assessments:

GCE exam questions

	Homework:

GCE exam question boston matrix
Revise for mocks

	Week 5 and 6 Learning Objectives etc:

· Explain what is meant by promotion

· Explain the different above the line and below the line strategies used by businesses to promote their products

· Understand how different types of business organisations in different situations will use a range of different promotional strategies

· Explain the importance for a business of selecting the most appropriate promotional strategy

· Explain what is meant by place

· Explain the different distribution channels used by businesses

· Explain what is meant by multi-channel distribution


	
	Objective assessments:



	Homework:

Teacher choice

	Week 7 Learning Objectives etc:
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